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G Advertising's Multifaceted Advertising Approach 

LOS ANGELES, CA--(Marketwire - July 28, 2008) - Sometimes the competition of industry demands that a company be able to produce a 
promotion that creates its own context, its own message and its own credibility even amongst the clamor of thousands of other 
advertisements that arrive on the market every day. Further complicating this objective, time, resources and the means to spread this 
message's reach can be exponentially costly. A successful commercial is developed and directed with memorable verve and creativity, as 
well as demographic attentiveness and insight, but ultimately engineered and specialized in making the absolute most with the cost-
effective least.  

Through G Advertising Christian Purdie has created and directed commercials for interests from party supplies to storage rentals. Purdie's 
direction balances vibrant and dynamic imagery with simple and direct clarity, a style contrary to many modern commercials that are vignettes which disassociate 
themselves as far as possible from whatever product or service they are trying to promote. While G Advertising's commercials have succeeded at being credible, 
creative communications, they have also succeeded at cost efficiency by all functioning within a half-minute time frame.  

This multi-layered functionality and creativity is typical of G Advertising's video productions. The business has developed this quality production value working in other 
projects such as music videos, a truly multi-media package for a diverse audience requiring concerted attention and commitment to integrating audio, visual, narrative, 
stylistic and thematic presentation in a small span of time.  

For businesses serious about launching successfully into today's market and into tomorrow's prospects, the ability to deliver professional, multi-media web based 
advertising is a starting requisite. Within the internet's hyper streamlined context of image, sound and information, text is hardly enough. Though many claim ease and 
interactivity, it can be challenging for business websites to genuinely progress beyond establishing professional looking web pages which still feel like show and tell 
diagrams.  

As a Los Angeles advertising agency G Advertising understands the value of a multifaceted advertising campaign. Any advertising agency competing in the Los Angeles 
advertising or Las Vegas advertising markets must be technically diverse as well as creatively diverse. G Advertising has developed aggressive direct mail advertising 
campaigns and online advertising campaigns that incorporate target market research and lead tracking in order to demonstrate the viability of a solid advertising 
strategy. Through strategic planning with the quality and quick production of G Printing (www.printwithg.com), G Advertising has developed an accurate and cost 
effective way to produce and deliver collateral materials in order to saturate a target market.  

G Advertising concentrates and thrives in that evolving space where their client's message meets the consumer.  
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